
Edna Moore 

Philip Morris Inc./Marlboro Music 
120 Park Avenue 
New York, NY 10017 


Dear Edna: 

The popularity of the Ttiaiessee State Fair continued in 1993 with an increase in 
attendance of 16.5% over ’92. This represents over 325,000 people during the Fair’s 
ten-day, late September run. 


As a result of steady attendance increases (up 48% over the past five years) and the 
opportunity to reach more than 1.4 million people in the Nashville ADI, many 
organizations are beginning to realize the value of sponsorship of the Tennessee 
State Fair. Previous sponsors have included Budweiser, Dodge/Chrysler Plymouth 
Dealers, Emergency Networks, Jim Dandy Markets, Kraft, Kroger, Krystal 
Restaurants, McDonald’s, Miller Lite, Murray, NationsBank, One Hour Moto 
Photo, Pepsi, Peter Pan Peanut Butter and Procter & Gamble. 

We would like for you to consider adding Phillip Morris USA brand(s) to this 
growing list in 1994. 


The Tennessee State Fair is self-supporting and receives no tax dollars for its 
existence. We rely on the support of sponsor dollars to bring quality entertainment 
and to provide an educational experience to families in Middle Tennessee. 


We have sponsorship packages ranging in cost from $2,000 to $20,000. These costs 
are significantly lower than other area events. (And in 1993 none of them outdrew 
the Tennessee State Fair!) Within the next several weeks we will be sending you a 
booklet outlining these packages for the 1994 Fair. The dates of the 1994 
Tennessee State Fair are September 9-18. 


We hope you will include us in your plans for ’94. In the meantime, please do not 
hesitate to call with any questions. 


Sincerely, 

BILL HUDSON & ASSOCIATES, INC 

p^vwi 

Tom Mays 
Account Supervisor 


Source: https://www.industrydocuments.ucsf.edu/docs/yjpn0004 
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